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MOUNT PLEASANT MAGAZINE connects with its readers.
By integrating Facebook, Twitter, Instagram, digital, print, direct mail and a popular website,
MOUNT PLEASANT MAGAZINE engages its readers.

This approach offers advertisers high value and results they can count on.
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87% read the magazine to learn what's going MBA program at The Citadel generated 3,773
on around town. responses. The feedback proves advertisers are

receiving results for their marketing investment.
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it in the magazine.
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460/ have made a purchase after reading
O the magazine.

WHAT DO OUR ADVERTISERS LIKE ABOUT ADVERTISING IN
MOUNT PLEASANT MAGAZINE VERSUS OTHER PUBLICATIONS?

¢ They hear people say they saw their ad.
® The presence of the magazine around town.
* The magazine seems to be dedicated to the end
result and is concerned about its advertisers.
¢ The magazine is easy to work with and presents our
business in a professional manner.
_ * |t's local.
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For entire survey results - 843-345-7012 - Publisher@MountPleasantMagazine.com




